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ANDRII DLIGACH
PhD in Economics

CEO of Advanter Group

Representative of international agency Luniter troubleshooting in Central and Eastern Europe, Head of Strategy Center G.O.Sh, founder of Internet projects holding iVentures.

Teaching: Lecturer at business school MIM Kyiv (courses "Strategic Management" and "Strategic Marketing"); NIMA program (Belarus); British Higher School of Design (Moscow, Russia; course "Branding"). Associate Professor, Department of International Economics and Marketing at Taras Shevchenko National University of Kyiv.

Area of expertise: strategic management; reflexive and strategic marketing; brand management; pricing; management of complex systems; management of changes; futurology.

Social activities: co-founder of the Civic Platform “The New Country”; co-founder of FreeGen movement; Vice President of the NGO "Healthy Nation – ZNAK"; Deputy Head of the Working Group on Professional standards establishment; member of the editorial board of "Marketing Research" magazine.
Member of Professional Jury of the contests: "Brand of the Year" (Chairman of Jury in 2008), "White Square" (Chairman of Jury in 2009, 2012, 2013), festival “Open” (2012) in Belarus, international competition EFFIE Awards (2009, 2011), "Golden Compass" (2012, 2014) and others.

More than 20 years of experience in consulting projects on strategic management, marketing and marketing research. 20 years of experience in coaching and teaching, social, administrative, educational, business and scientific activities. During this time more than 1,500 projects in various fields of business and education in Ukraine, Russia, Belarus and Eastern Europe had been implemented for such companies and organizations as Sandora, Siemens, Foxtrot, Obolon, Niko, Krynitsa, MTS, Microsoft, Milavitsa, Mercedes-Benz, Sport Life, Alpha Bank, Pinskdrev, Crystal, Terra Food, UFC, PwC, Luxoptyka, Ukreksimbank, Incom, Astarta, Azov-Don Development Company, group of companies "Motor" Duna-West, Ministry of Economic Development and Trade, Ministry of Education and Science, United Nations organization.

Author of 8 books and more than 150 publications in the field of marketing, strategic management, business organization and international economics for Forbes, Companion and other business publications. Author of the system-reflexive marketing concept, tricyclic management concept, brand-management concept S-brands. Author of the first online course in Ukraine ("Brand Management", more than 8,000 students).

Education: Doctoral candidacy in "World Economy", Taras Shevchenko National University of Kyiv, 2008; PhD in Economics, specialty "Business, Management, Marketing", 1999; Master of Economics (Industrial Marketing), NTUU "KPI", 1995; Master of Applied Mathematics, NTUU "KPI", 1995.

Internship: University of Alabama (Huntsville, USA), 1999; NIMA (Netherlands Institute of Marketing, The Netherlands), 2006; Higher School of Management (Warsaw, Poland), 2007; Exeter University (Exeter, UK), the class of prof. Henry Mintzberg and prof. Jonathan Gosling 2010.

Worked on the positions of Director and Director of Marketing for CDV Distribution, Apple Computer IMC, Foreign Consultants Inc.

Best coach and marketing consultant in Ukraine according to annual rating “Ukrainian Marketing Awards”, best management consultant according to TradeMaster rating. Advanter Group acknowledged as the most competent consulting company in the field of marketing in Ukraine.
Advanter Group, group of companies
20-а, Pushkinskaya st., Kyiv, Ukraine,
Tel. / Fax: +380 44 383-00-41
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