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MSc in Social sciences

Distribution of credits
ECTS

Program - 120 credits
Mandatory courses - 70 credits
Elective courses - 90 credits
Free credits - 15 credits

Language of instruction

English

Head of the program

Professor Mariam Gersamia

Admission prerequisites

BA degree/equal to it from authorized higher education
institution.

A minimum criterion for admission is B2 level English
proficiency (FCE - evaluation A or B; IELTS - points 5.0 - 6.5;
TOEIC — points 400 - 485 (listening) and 385 - 450 (reading);
TOEFL (IBT) - points 87-109; PTE (General) - level 3; PTE
(Academic) - points 59; (40 % of the evaluation).

Writing examination (Essay, In English); (40 % of the
evaluation).

Interview with the program committee; (20 % of the evaluation).

Goal of the program

To equip graduates with systematic knowledge and skill-based
international competencies (I-COMs) in accordance with job market
requirements and provide them with systematic knowledge in media
psychology and the comprehensive research skills so that they could:

Conduct multidisciplinary research projects in media psychology
and communications: research the interaction between media
(social media included) and individuals/groups/society, as well as
the influence of modern technologies on human behavior and
investigate psychological media effects;

Contribute in raising awareness up in media influences,
information and digital literacy (MIDL);

With research-backed recommendations, have positive impact
on the development of media standards, media environment and
media psychology field;

To contribute with freshly gained knowledge in academia and
exchange this knowledge with academic and non-academic
audience as well;

Learning outcomes




This set is concerned with the knowledge and skill-based competencies in the discipline of media
psychology required for adequately researching, describing, explaining interaction between media,
technologies and humans, media use, processes and media effects on individuals, different groups
and in general human’s behavior. International Competencies (I-COM) cover the possession of
knowledge of media psychological theories and models, empirical evidence relating to them and
methods of enquiry, as well as an understanding of the interplay between the discipline and
practice. [-COM are the foundation upon which the other competencies depend. Core
competencies are based on program learning outcomes (PLOs).

Knowledge and
understanding

Describe and formulate in a systematic and comprehensive way
psychological antecedents and consequences of media use,
influence, effects and functioning of media audiences;

Describe and formulate in a systematic and comprehensive way
the process of interaction in media (social media included),
psychological effects of media and the influence of new
technologies on human behavior;

Define and describe research methods and procedures in media
psychology and communications;

Skills

Identify key concepts, theories and research paradigms
(principles and methods) and based on analysis, apply the
theories to real life situations in the areas of media psychology
and communication;

Critically evaluate and synthesize empirical studies on media use
and its effects.

Utilize appropriate research methodologies and procedures in
media psychology and communications field;

Apply of a broad range of relevant media psychological
knowledge when identifying relevant issues and providing
recommendations backed with research. Analyze various moral
and ethical dilemmas that arise within the media and media
psychology as a science;

Contribute in evaluating and developing media environment and
standards;

Use ICTs for professional and scientific purposes.

Autonomy and
responsibility

Develop life-long learning skills in order to further pursue and plan
an academic career, improve and distribute knowledge (in academic
and non-academic society);
Follow/defend the professional and academic norms of ethics and
practice academic integrity.




Defend for human rights and respect for diversity and values of
others (beliefs, practices, languages and behaviors) and be prepared
to act as a global citizen (which is now a benchmark of personal
growth and career readiness).

Teaching and learning
methods

Lecture and seminars;

Active and inquire based learning: Case-based Learning (CBL),
project based learning and problem-based learning (PBL);
Assessment and Feedback (peer-assessment, external assessment)
Intercultural inclusive approach;

Brainstorming;

Discussion and debates;

Working in teams;

Independent work;

Analysis and synthesis;

Practical tasks (oral and written);

Role activities;

Demonstration and explanation;

Blended learning and flipped classroom: Online learning (via
Moodle system: www.e-learning.tsu.ge platform)

Evaluation system

Students evaluation criteria correspond with the Georgian law on
higher education and TSU bylaws.

Students receive ECT-s within a 100 point grading system.

The following components are included in the evaluation form:
activity, midterms, practical and research assignments, final
examination, presentations etc.

Students are evaluated on the bases of practical and theoretical
knowledge.

Some parts of the midterms are/might be carried out online (via
TSU e-learning portal well).

Evaluation System
A |91-100 Excellent
B |81-90 Very Good
C |[71-80 Good
D |61-70 Satisfactory
E |51-60 Poor
FX | 41 - 50 Fail (student can retake the final examination only
once)




‘ F ‘ 0-40 ‘ Fail (student has to retake the course)

In accordance with minister’s decree N3 (2007) in case of FX assessment
student is allowed to take an additional exam. In case of FX assessment
in educational program component the institution of higher education is
obliged to organize additional exam at least in 5 days after the
announcement of the results of final exam. Given obligation is not valid
for the dissertation, graduate project/work, creative/performance work
or other scientific project/work. The points received at final assessment
are not added to the additional exam assessment received by student.
Assessment received at additional exam is final assessment and is
depicted in total assessment of. In case of receiving 0-50 points in total
assessment of educational component considering additional exam
assessment student assessment is finalized as F-0 point. In case of F-
assessment student must retake the credit.

Employment areas

According to international experience, media psychologist work in
broadcasting companies, marketing and advertising firms, digital
marketing sphere, colleges and universities, governmental and non-
governmental and private research facilities; they do Independent and
corporate consulting, contribute in Public advocacy and policy-making,
research organizations.

Areas of employment and positions include but not limit to:

Analytical and counselling companies (research positions);
Non-governmental organizations focused on media and
communication (research positions, consultants);

PR, marketing organizations and advertising agencies
(consultants);

Media-monitoring companies (research positions);

Media organization: TV, Radio, online media (advertising and
media firm consultants, journalists and producers)

Governmental agencies and political parties (consultants).

There are major areas in which media psychology is fundamental:
Writing about media or performing as expert guests on various

media
Consulting media personnel




Researching ways to improve all forms of media

Developing media standards

Studying the sociological, behavioral and psychological effects of
media, etc.!

Examples where research will be valuable as well include:

The formation, maintenance or change of individual and group
stereotypes;

On-camera and off-camera diversity and its effects on audiences,
media stories and media perspectives;

Advertising and propaganda messages;

Learning based on new information and new skills, etc.2.

According to different sources, media psychologists are making
contributions in many fields, such as:

Development of social media strategy for organizations and brands;
Developing online platforms for social entrepreneurship and NGOs;
Community creation and audience engagement;

Entertainment properties that expand across media;

Translation of psychological research for journalists and the public.

TSU has memorandums of understandings with potential employers.
The launching of the program will contribute in popularization of this
filed in Georgia.

Tuition fee

3200 GEL (for citizens of Georgia); 6400 GEL (non-citizens of Georgia)

Resources

Number of teachers involved in the program: There are 14 teachers
involved in teaching for this program: Academic staff from TSU - 8
professors/scientists; Invited lecturers — 6; Foreign lecturers — 2.

The academic auditoriums equipped with appropriate inventory,
working rooms for the academic and administrative personnel,
individual meeting rooms for students, conference auditoriums,

1 Batinic, Bernad, ed (2008) (in German). Medienpsychologie. Heidelberg: Springer Medizin Verlag. ISBN 978-3-540-46894-
http://dx.doi.org/10.1007/978-3-540-46899-8. https://www.psychologytoday.com/us/blog/the-media-psychology-

effect/201211/defining-and-describing-media-psychology (last seen Aug. 20, 2018)

2Tbid




Computer Resource Center, TV Studio, TSU Multimedia Center,
newsroom equipped with recorders, Digital Cameras, etc. are located
in the sixth academic building of Faculty of Social and Political
Sciences, (8, Chavchavadze Av., where the main teaching process is
underway). The library resources are located in the first, the second,
the third and Uptown buildings. Libraries are equipped with
computers and other necessary equipment. Compulsory literature and
/ or readers listed in the syllabus of the program are available for
students. Students have access to scientific databases (Elsevier
SCOPUS, Elsevier ScienceDirect, EBSCOHost, JSTOR).

Additional information
(if needed)

Title of the essay (during admission exams) will be formulated on
general topics as it follows: positive and negative influence of
technologies on human behavior; effects of fake news on voters;
empathy and solidarity in media; influence of soap operas on media
consumers; media influence on children; media, stigmas and stereotypes;

Relevant literature is available at TSU online databases: EBSCO,
Cambridge online journals, Oxford journals, SAGE publications,
ScienceDirect, JSTOR, SciVerse Scorpus, etc. See: www.tsu.ge and
www.ebooks.tsu.ge

General topics for master thesis are as it follows: media influence (media
effects) on prosocial and anti-social behavior; media influence on
different groups, exploring media-stigmas and media-stereotypes;
Influence of Fake news and propaganda on media consumer’s behavior;
persuasion and advertisement; para-social media (sports, soap operas,
etc.) and interaction; psychology and internet; Brand psychology and
brand language; political communications and persuasion techniques;
Effects and strategies of social media use; Psychological effects of media
use and influence of technologies on human behavior; media psychology
and democratization; covering psychology in media; media, mediation
and children; media and violence; media and aggression; video games
and influence on behavior; identity development and media (social
media included); Social media use and emotions; Social media use and
civic engagement; crisis communications and media(social media
included), etc.

Program Analogies: Fielding graduate University (USA), University of




Salford, Manchester (UK), Touro University Worldwide (TUW),
University of Melbourne (Australia), California State University—Los
Angeles (CSULA), Massachusetts Institute of Technology (MIT),
Stanford University (USA), New York University (USA), Steinhardt
School of Education, University of lowa (USA), Western University
(Canada), University of Sussex (United Kingdom), University of Stirling,
Scotland Argosy University, Caldwell University, Arizona State
University (USA), etc. See more at APA division #46 link
http://www.apadivisions.org/division-46/resources/graduate/index.aspx
(last seen Aug. 22, 2018); program has no analogy in Georgia and is
unique in this regard.

The number of students program can serve - 20

Continuing Education Sources: TSU’s center for academic development
and life-long learning offers various courses for continuing education,
including media psychology certified courses (media psychology 101,
author and trainer prof. Mariam Gersamia).

Component of Internationalization: 10 international experts from the
fields of media psychology, communications, media studies, education
(from USA, Germany, Austria, Ukraine, Canada, etc.) made
contributions in program adjustment for multiple times in 2018.
Additional external evaluation from Germany was made in 2019 with
financial support of DW Akademie by media psychologist, professor
Markus Appel (see in annexes); partner Universities (in frame of
Erasmus + program) express high interest in the English language
program for improving exchange programs.
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Lsbfjoganm gqads/Learning Plan

Bo379wEg@0o/Faculty: bem0see ©s 3mwo@ o036 dg3bogmgdsms/Social and political Sciences
07356029963 0/0085GmnMeEgds/Division: 0b&gHob303eoby®o
159956356500 gd @M 3O ™Mol Lobgefimogds/Name of the educational program: 3g90sgbogmemyos s 3mdMbogsE0gd0/

Media psychology and communications

LHsgamgool bsgggbm@o/level: DogqolGeodw@s/Master

3090300l Hom©gbmds/ECTS: 120

159,5633650gd @M 3HMyMsdol bgeddmasbgero/Head of the program: 3Gmgqbm®o do60s0 ®Mbsdos/professor Mariam Gersamia
5350099099MH0 LsdFmb dogM LobFogwm 3GmyMsdol EsdBI0EJOOL MMM, AIBOEdOL BrdghHo: Ne42/2019, 4 s36owo, 2019.

Lsbfsgarm 3Gma™sdol sdmgdgegdol msmono (bsbfsgarm fjgemo)/Date of starting the program: 2019-2020

360ma®5dol bGMMJGHMGS/Structure of the program

Lsbfsgarm 3mELgdol / dmEmeErgdol Godo: Lsgsgmm@gdem / bsgsw@gdnmem / seBgzomo
Types of teaching courses/modules: faculty/mandatory/elective

3™Mo Lsbfsgerm 3mOLol ECTS LE9EgbGHOL LysmmdGogo Lsbfsgerm 3mOL%bY Lfjsgamgdols @gddmeo /
Code Lsbgemfimeogds ©GH30MMZ5 533900l Lg9gbBHeo ©@9dBHMOId0
Name of the course Hours F0bs30GHMds Semester Lecture(s)
Prerequisite 80
bsgmbdadoe 3 £
B o
Con:ac:o hours Ogél E B % g
il 82 ARTEE: € £
Sl €2 | w¥l sy % 2 &
S| g %8 2| 35 | ¥ & pa)
2 e &y SIS g e s g N
2| BREe| H2| ST S 8
81 °gEg| 3| && o A
3 & b o
13535¢ g Lslifsgenm 3MmGLYdo / Mandatory courses
330930l 8gommgdo 5 30 | 15 8 72 15 | §ob5306mdob go09gdg | ¥/ 056050 39MLs30s /
09000583L0JMEMy00ls O No prerequisite Mariam Gersamia




3038996035309000 / Research
methods in media psychology and
communications

09000583L0gMmEMy00lL MYMH0JOO 30 | 15 72 125 | §obsdommdol ao0gdg bebos »Ego /

@5 obGHMEMos / Theories and No prerequisite Sonia Utz

history of media psychology

53500980060 g6 15 | 30 74 125 | §obsdommdol ao0gdg 0OMO05 MdMEdY /
(89@0sxLogdmEmagdobmgols) / No prerequisite Tatia Oboladze
Academic writing (for media 05056 398bg5dg /
psychologists) Tamar vepkhvadze
39035000 BESGHOLEH03sdo R-0b 15 | 15 90 125 | Gobsdo®mmdol gotgdy 5300 LoFobsgs /
399mygbgdom (3GHmgmsdosb No prerequisite David Sichinava
29305 ool ©s 353750000

2393960 %) /Introduction to

Applied Statistics using R

(cross-listing with Eurasian and

Caucasus Studies Master’s

program)

9900EMEMQ0MGH0 J0yMdgdo 30 | 30 82 150 | 33¢g30L dgmmegdo 3561058 3900y /
0900058Lb0ogdmeMmy05d0 s 9900583L0JMmEMy0sbd Mariam Gersamia
33¢930L obBsobo / o 3006035309000 /

Methodological approaches in Research methods in

media psychology and research media psychology and

design communications

Ls0bBMEOIs30m Mo 15 | 15 62 100 | Gobsdo®mdol gotgdy 90960
bsgOnbmgds / Information No prerequisite db0osdzoo /
warfare and security Eter Buziashvili
5gbmdM030 33930l 15 | 15 90 125 | dglsgoqro 5300 LoFobsgs /
0900M©00: MsbsdgEmmay LbBo@obEogzsdo R-ob David Sichinava
903900 R-0b 3s8myqbgdoom / 2458mygbgdom /

Quantitative Research Methods:
Modern Approaches with

Introduction to
Applied Statistics using




Application in R R
8 bm305¢M@0o dgEo0l 5 15 | 30 8 72 125 | Gobsdo®mmdol gotgdy bmbos MmGEo /
299mygb9d0L 95399G9d0 / No prerequisite Sonia Utz
Effects of social media use
9 Lo oLE MM BsdO Mo/ 30 dobowd 80 3Hgo@0™,
Master Thesis 9o GmO0ObL yggs
L3O YOI ™
Lobfogenm 3m®bo /
Min. 80 credits* (all
mandatory courses
included)
5MBg3000 Lalfogerm 39®Lgdo / Elective courses
10 LM EOSWMGHO BLOJMEIMYOs / 5 15 | 15 4 91 125 | §obsdommdol ao0gdg 095 339w qLosbo /
Social psychology No prerequisite Tea Gvelesiani,
935D XMMd965d9
/
Revaz Jorbenadze
11 313916035300l MgMGOgdo / 5 15 | 15 8 87 125 | Gobsdo®mmdol gotgdy 9350 9M0by
Theories of Mass Communications No prerequisite dsbosensns / Eka
basilaia
12 30mgd@ob dgbgxdgbdo / Project | 5 30 | 15 5 75 125 | §obs30mmdob a50gdg 0gMbs FooMsdg /
management No prerequisite Teona Mataradze
13 oGm0 gbs (sdfygdol 5 30 | 30 8 82 125 | §obsdommdol ao0gdg 505 Jmergsdg /
©mby) / Georgian language No prerequisite Ramaz Kurdadze
(beginner level)
14 300303760 BLbodmemyos s | 5 15 | 15 8 87 125 | §obs30mMdol 356909 056050 9MLsdos /
300mbo3sgogdo / No prerequisite Mariam Gersamia
Political Psychology and
communications
15 LHS70M9d0L 3OJOE-39MLO / 10 30 | 120 8 92 250 | 33a930L dgMEYdO 3m@9bEome
Internship credit-course 390058bogMEma0sls ©59L5d0909w b /
5 300Mb0353090d0 / Potential employer

Research methods in




media psychology and

communications

16 LB MyoMYdL0sh 30 | 30 8 82 125 | Gobsdo®mmdol gotgdy 3561058 39gMLsdos /
MOHN0YIONMIOL MHYMMH0Id0, No prerequisite Mariam Gersamia
2459myggbgdomo 3mdxbozsgogdo
©5 33935/
Public relations theories, applied
communications and research

17 090095, 30BOE0 ©S 15 | 15 4 66 100 | dgosxzlodmammyool 00bsmob
Lo0bgM®MTsz0m Foaboghgds / 090900 © 350330000 /
Media, digital and information obBm&os / Theories Tinatin Dvalishvili
literacy and history of media

psychology

18 3990my96980m0 BLoJMmEwmyos 15 | 15 87 125 | 8g0sx3Logmemyool 3MoLGHObs
0900530 s 90005 gomog3s: 09MMH09d0 ©M539000/ Kristin
LE03d900 s LGHIMIMEHO039O0 obGm®oos / Theories Draheim
0639603 EGHMGw and history of media
306@399b&H8o / psychology
Psychology applied to media and
media ethics: Stigma and
Stereotypes in Intercultural
Contexts

19 o600 gbs - Johoaro 30 | 30 12 53 125 | Jomoryero gbs 505 Jmergsdg /
BaboL 3MogdBHozewo 39OLo (58fyqd0ol omby) / Ramaz Kurdadze
(Hobstrg Lodmoswm mby) / Georgian language
The Georgian Language for (beginner level)
Foreign Students - Practical
Course of the Georgian Verb (pre-
intermediate level)

20 3@ 009009 (36M5303w900) 30 | 30 8 82 150 | Gobsdommdol ao0gdg 0500 BMM5dg /

09000583Lb0JmEmygdobmzol
(JoO0yw 9bsby) /
multimedia (practical) for media

No prerequisite

Maia Toradze




psychologists
(in Georgian language)

21 069bol BLoJmEMy0s s 53doL | 5 15 | 15 87 125 | 33¢930L dgmmgdo 3561058 39gMLsdos /
mb®mds / Brand Psychology and 39©0058b0gMEmA0sLs Mariam Gersamia
Storytelling @5 3m36035309000 /
Research methods in
media psychology and
communications
22 05333900 s 9©0o / 5 15 | 15 91 125 | Gobsdo®mmdol gotgdy Bobm xmMxsdg /
Children and media No prerequisite Nino Jorjadze
23 M93wsdol GLogmemaos / 5 15 | 15 87 125 | Gobsdo®mmdol gotgdy 095 339egbosbo /
Psychology of Advertisement No prerequisite Tea Gvelesiani
24 09000595699 © 4 15 | 18 62 100 | 332930l Igonmgdo 0599935
BOBLEMOI>30900 / 39©00583b0gMEmA0sls sbmwmsdy /
Media environment and @5 3m36035309000 / Mamuka
transformations Research methods in Andguladze
media psychology and
communications
25 LHO70M9d0L 3OJOE-39MLO / 10 30 | 120 92 250 | 33a930L dgMEYdO 3m@9bEome
Internship credit-course 390058bogMEmA0sls @53b5d99d9w b
@5 3m36035309080 / / Potential
Research methods in employer
media psychology and
communications
26 053060 3MHJ0EHId0 / 15 -

Free credit
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