2010-2011 babfsgerm ferol d9dmeamdol ligdgl@®ols
UsMJGmOmM 3OmyMs3900

1. 36HmaMsdol bobgmfimegds: d0Bbglol sdobobBHMmomgds

3GmaM530b  bgewddmgsbgmgdo: LOMWwo  3OMBILMOO  Byabe® mmEs ©s  bOMEo
36590 09I dgbgwos

dobsboFgdgaro 535009800 bsMolbo: d0Bbglol sdobolBHMoMmIdOl MJEHMOO

(Ph.D in Business Administration)

361M3dol Jobsbo:

36OMMsdol  JoBsbos  @MIEGHMMBEEHJIoLsM30l  doBbILOL  s@TObOLEBHMmOMYdOL  Lggmmdo
099md090900000  (bm3zsGHMOmMo)  0©ggdol  g9gbgMsEos,  3MIIGHOMEO  0YgOoLs o
3030mm9Hgd0l  994dbs, 58 0@YgooL  Fgisligdols s Fobbm®mE0gWwgdoLsmM30L b3l
3b65¢0@03MM0 b5l godmdm8s390s, Bomo  b3zgdolym3zol  AosBMmYds O o3M(39EYdY,
36M9gm39 d0Bbglol  5EToboLEBHMOMGdOL LRgMmdo Lfogergdol ™msbsdg®mmgzgg dgommogdol
©OIREGds. gb FoBbgdo MLy BoBOYLOL  5EToBOLEHMOMYdOL  FoToMmMEgdol  Fglisdsdols
3909M90bg  29bbm®mE0gwgds dg3bogrmeo  33¢093900L  MMYboDBYdOLS s Lfagergdols
05658900m39 I9Mm©gdoL 45dmygbgdom.

LosMd@GHmOH™m  3MMmacMsds  d30Bbglol  5EobolBMoMgdsdo  FoMdmpygbowos  Abmgwomls
dMogocw  o9yz96  MbogzadLo@gGdo. dbgoglo  Lomd@mMm  3MHMyMdgo0  bmGmE0gwgds
89073 b0ggMLOGYHYdT0:

" 35635000l MbogzgMbodg@o

http://www .hbs.edu/doctoral/programs

*  39bLoergsbool Mboggdliodgdo

http://www.wharton.upenn.edu/doctoral/programs/index.cfm

= 309LGmbol Mbogzgmlo@gdo

http://www.bauer.uh.edu/Doctoral/index.htm

" B0353mb “mboggdlLo@g®o

http://www.chicagogsb.edu/phd/index.aspx oo Ubgs.



$0bsdgdstmg  30BbgloL  5EI0bOLEHMOMGIOL  Lomd@BHMmOm  3MHMYMmsds  ImoEsgl  F9dwgy
3Mb6396@®o3090L:
o dNMOIWEHOWWO s®o3bgzs (PhD in Business Administration with concentration in
Accounting )
e  gobsblgdoo (PhD in Business Administration with concentration in Finances)
o 356039¢0bao(PhD in Business Administration with concentration in Marketing)
e 3969%396&GH0(PhD in Business Administration with concentration in Management)
¢ 15gMH™MIdMOOLMm doBbglo (PhD in Business Administration with concentration in
International Business)
e BHOoDHIoLy s FoL3obdwmdol dgbgxdgbBo (Ph.D. of Business Administration with
concentration in Tourism and Hospitality Management).
o Loobxm®dsgom  LobGgdgdol 09bgxdgbBo (PhD in Business Administration with

concentration Management Information Systems).

BoMdBHMOH™ 3OMYMdol 3mbEgbG®s3E0gd0L bgerddm3zsbgargdos:
LEOMEO 3OMBILBMOO 9. boMvdSIY;

LEOMWOo 3OMBILMOO 0. 3M3BIBsdY;

UOMEO 3OMABILMOO 6. DMEYS;

MG 3OMBILMEOO 9. COY30W539;

LEOMo. 3OmxzglmOo o. 9byguos;

bmE. 3OMAILMEOO ©. bsMTb0s;

LEOMo. 3OMmxBgLemOo 3. JoMy39od30¢00.

36maMsdols 99c9a0:

00Bbglol 5E0BOLEBHMOMGBOL EMIBHMMGO0 TIMB535¢0 WOEIMHJdO S “YFsglbo  3wsbob
3OMRBoMbswo  d969xgMgd0 5006, OM™MIgwmsg  dguhgzm  MbsMo  Fgdmddggdomo
3949656 sboemo 3m©bs, 3M0GH03MWI© 295650BMb IYOMZOMO 0©YJOO S o930 (3gMb
obobo 3md03530980L, LBHogzegdoly s 36ModGHogzsdo bgMAz0L dBoom.

5) 3mqbo:



00Bbgliol  5ToBoLEBHMOMGIOL  EMIBHMOL  Imgebmgzgds Fohom  BbTIBEHWGO,
Lod93bogm™,  39003MA0MMHO S  3M9dBH03Mwo  FmTDoIdS  LodsBOH™  930bmdozol
3000090do. d0Dbglol 5ETobolEBMOMYdOL MmJEBHMMTs Mbos 0E3M©IL:

-093609MM0  33¢0930L M9bsdgEM™mgzg IgnMmEIdo s bgmbgdo;

LHo3wqdol  obsdgMmmgg gom@gdo, GMmIgems 3m©bs BoBOHYLOL  sIoboliEMmoMmgdol

@MdGMOL B9 gdsl 5deg3l JooML sLHBMMYOIMWO  FoINY39BHOWGDds, IBLIBOIOML
Lo39OBgm Bogdd0sbMdOL d0MOMSO F0TSMMEGOJO.

0) 30DBbglols 5E0bOLGHMmOMYdOL MIBHMMOL 3mB39Bgb3os s bs-B393900:

00Bbglol  5ET0bOLEHMOMYOOL  MIEBHMMOL  335C0R03ZS30S  Jo6OLIBOIMYdS oo  BMYSO
S MYMIM030 303393HJb(309000. MBoglo  Aobsmegdols dglsdg Loxgbm@ols Bmyso
3033939bgos  Im3gdMos  ©™3mdgb@do,  OHmdgwoi  899ds390vyos  3gMqbols
3Mbx9M9bEosby  MAspegbo  gobomegdol  gadm3Mwo  LogMEobomzgol  (FH).0mwgbs-
0962962005.6m). 98 ©™31d96@OL 3sbsbdo, dgbodg LoxggbmEmOl 335¢0x035305 9b0FJds0
LGMIbEHIOL, MMAYOLSG:

30986050 MROL/OLEO3Wobol  LoLEIMMO  (3mEbs O IbYIWM369dMWbo 506
QM0 SLME0MHGOMWO 33930l IgNMEIdTdo;

-300hb050 3309308 3OMgLoL oo DBMGOOL,  OYJAAZ0L,  FIBbMOE0ggdOLy o
5Q33¢0M9d0L 39360900 9H0sbMdOL oMo,

-m600b5cm Mo 33¢093900L6 09dzgmdom  Tgodzmm  mog300bm0  igerowo  aMol
39630006093580, GMIGEOE 9BIOMMIOL  3MEBOL  LoBPZMIBL s doLabgds 9MHM3bME 56
BogOHMSTMEHOLM MHYBINH0MIOI© 31100 35:309030;

-09M0@0sm  sbowo s 3MA3wgdbmo  0©ggdol  3M0E03MNMo  Sboewobo, Fg@sligds o
Lobmgbo;

-09M00sm 930506 bygdmdo  3m3bo3zogos  3me9agdmsb,  dgsboghHms  Foonm
069900056 5 BMYSI© LEBMYIEMYOILMSH;

-3MmbsBY  ©ox3dbgde  LEBMYPSEMPdSTO  539009TOMM S dBMGBLo  3mbBEHYJuEGHTo
8909050 byo 8gfjgmb H9bmmyon®, bLoEosw O ©s JNWEHNOYE {joblgwrsb.



©) ©MMIM030 333939630900

dMWIB®Io  S0MoEbaol  3mbEIbEHMs30000  LomdEBHmOHm  3MMmyMmedol  ILEOYIGBdOL

3900092 39OLEIMOZMYOETs b FgdEomls:

993b0ghH M 33939000  BoOOM®  49dM0ggbml  LGHoGoLGHO3oL,  93mbmdome-
95093530300 IgMEIO0 ©S IMOYGd0;

350mML LOGoMTML (MMHR60DsE300L) dMVIEGHOWMWO SMOEb3oL s FoEs 99oEOL
LodLobm™gd0;

SbFogeml  dM@OGHOIo  sMo3blzs s vodo  Lfagargdol  msbsdgodmag
9900900l 25dmygbgdom.

B0bsbligdo ©>d L5dsb3m Lsgdols 30b3396GHGs300L 3L gdOL 3990099

399OLEIMO3MgOTs Mbs dgdgomls:

993609 Mo 3309308 BoBHoMmgds  Loggoboblm—Lsdsb3m,  LodgM—LoQoolobsM,
LoIBM393Mm BOBBIBOLS S LML LRgM™do;

Bofo®mBm—mMsboBs309000L, 59LgdYgdqd0L 5306560 9 M3s6gmodol
3b65¢0B0, obLobMGME09WgdgE  ©Mboldogdsms 89909353900 s 3MbGHMM®wo  dom
d9LEOME9dsbY;

LodSb3Mm  M3gMs309d0L  obbmM309wgds;  LodsB3Mm  Logddosbmdols s dsb30L
396LMbsEol  FomM3oL  Mo3oMmboymo s  9139d@0sBo  LoliGgdol  899)ds39ds,
MMdgoE 95Jb0FoIMSE 20mM35oLHOYOL B>BEMOL 3Mb0BEMEL;

23905L5boYdOL  BHIMOGRJIOL  gosbasM0dgds s Fsmo  5FMEYdOL  YBOHMB3gYMs.
LogooLObsM 3mgJuoc omM35eolHobgd MMmboldogdsms dglitrmegds;

L5OBM393M B5dd0sbMdOL MOEFOMbIWMIMS© s 9BIJH0Bs© FoMTserngs;

0bgxm®dsgool  dm3m3zgds S ©93w9dsggds  mbsdgmmgg  Bgdbogzols o
3996mMm0900L 459mygbgdoo;



Lo30BbLM—b50563M,  Lodsgm—Loaoolobsm s  LosbBE3zgzm  LoJd0BMBLMO
5393006900 93mbMI03MOH—L535MMWPdM030  Logombgdo  ©sdM«)30IOSQ
3905093930,  9pMgm3zg  8To—0mbodlobBgms 33900353008 5850gdols
MmO560B909;

sbogerml goboblgdo, Lodsb3m @s LosBM393m boddg ULHogwrgdol  msbsdgMmag
3900900l 25dmygbgdoom.

3563930bg0l  3mb396EHM3000 d0DBBILOL 5EIO6OLEHMOMYOOL MIBHMEMTs Mbws omEgL:

9563930620l 3565890MM™M39 09MEm0gd0 s IMEYE9dO;

0563930620 3309308 MsbsdgcmMm3g dgom©gdo, dmEgwgdo s bgMbgdo;
Lobogmbenm, Bogobm, LoMg3wsdm ©s olowgdol dmeo@ogol 999ds3z9o0l bgMbgdo
5 d900M©Yd0;

9563930bamaro 29399008 9990853905 @5 Fom0  305dBH0ZM0 Moo BS3O0L
bgmbgd0;

0563930620l 259mygqbgdol ms30L9dMmqdsbo LsdgMMbgm Lodd0sbmdol LHgzsolbgs
L39O ™Io;
0563930620l 3mbEgb@GH®Msgoom  LsmdBHmOm™m  IOMAMTol  EILEMWMEIdOL  F939Y
399OLEOIMO3MGOMTds Mbs Fgdemls:

395356l AMIbTsMIYGOGems  5©0JFoEMOOL  3MM3gLO S oBMIML  BMIbTsMGOIEXOMS
3695396 9630900;

9dmbsfogmds 800Mml sbswo 3MHM@YJ300lL 89Jdbsls s ©byMA3580;

39009905l 3mB3OPBEGHMwo  LEAHMGJR0g00  BDoMBY  FoMAol  FoMTs@gdol
dobof9350;

39009935l 33030 m0  Losbm®MEGH0dbEG™ LEAHOMIBHWMS @S ESLOLML  LaMrg3esdM
©™bolidogdqdol 2odxmdglgdol 2Hgdo;



d90Lfogerml  dmdbToMmgdIEms  Mg5d30s  3MMYI300L  BoLYGIDBY s FIBLLDBEZOML
330350 BolHomMJabols LEBHMEY09d0;

3950B0ml  m33H00oeMo  2obsffogdol  sMbgdo s F9odvdoml  mbolidogdgdo
L5gMbgEIMIMMOOL LEMEYgMmTgoLsM30L;

Bos@otrmls 95639G0ba o 33193900 056599006039 393099390
3996mma0900L 459mygbgdoo;

39009905l 856 393H0baMwo 2930980  MERRBOBIE300L  LogMom  doBbYL-298doLmb
MO0 YOH 35300070,

©obobml  Logo@gm  dsbo®Bg  FoMdoGgdmeo  Logddosbmdol  dom39@0bymeo
©™bolidogdqd0;

DoBoOrmMl  IMws3s65398900  dOVBOJL-35MEHB0MOGPPMB s N HBOWB3gwymls
©>3Q)OYo byrdgnIwgdool Fgboyergds;
350mML LOYo®IMTo (MOYIBOBHE05d0) FoM 393 0bawo Lsdlobwy®o;

sbPogeml 356393060 Loz gdol ™bsdg®mazg 990Mm©gdols 2sdmygbgdoom.

LboobgmMTsgom  LobEgdgdol  dgbgxdgbBHol  3mb3gbBHME00m  Lomd@Gmmm  3MMyMmsdol

LM gdol 9999y 39IOLEITNZMGOMETs bs Fgdermls:

399033 ml BLoBMYsMYdOL 0bBMMTsEH0Bogool 3MIMDdEGIGO0;

35O LEGoMIML (MOY60Ds300L) 0bgMMTsg0Mo MHYlvELYdO;

RBIOOMO  259M0Ygbml m9bsdgM™mzg 39dbo3Memo  Losdmegdgdo s 3MHMYMSTMEO
30MmIHod0  olbgomo  Loabgdol  Fguolfero  OMYMMOEss  0bxMm®Is30mEo
d9bgxd9bBH0,  99bgxdbBHOL  0bxym®Iszomwo  BHgdbmagogdo,  dmbs3gdgdols
99dGHOMbMEo  ©sd353900L I3MMYJEHIOS;

dgobfigeml  3MHMYMmTMEo  3OHMEYJBHJOol BB s FgoMBomlb  LofoMdmdo
(m6560b530580) LBMYO 39OL3GJEHO0 3OMYMSTME0 MBEOHWB39MGs;
Ls0bBMEOTs30m  LobBHgdgdol  09ddogzgdsls s IbgM30Lsl AddMOoYgbmUl
9mbo399900L  BsbJobmMo @B ds3900L  LsgMMsdMMHOLMm  LEBHbPIOGHJOO @



Lo0bgM®Aszom  LoLEJIgdol  I3MMYJBHJOOL  93EHMIdEGO0DsEo0l  MsbsTgMmag
9900 9d0;

LogMHmsdmMolm  d30Bbgliols  3mb39bEHMsg00m  doBBYLOL  5ETOBOLEHMmOMYGOOL  EMIEHMOTS
<bs omgl:

,0590M53MMOLM BOBEYLOL” MBsTgEMHMZg MYMMOMEro JoEYMIOO;

H99OMMOTMMOLm  doBBLOL”  LoLEGgdsdo  Tgdogoero  LLdSHBM  OLEO30bgdO:

L59MMHTIMOOLM  FoM39G0bg0,  LsgOMsTMOOLm  d9bgxdgbGo, LogMmsdm®olm  dobbglo,
L59MSIMOOLM dMMOBHIM0s S Bobsblgdo.

" LogOHmsdmemolem 30Bbgliol omfg39d0L  gosboe0Bgds s LogOmsdme@molcm 3033560580
om0 990093900l ©obgM30L  Fglsbgd  3MogGH03MEo  Mbolidogdgdols 9933s390s, sbowo

9939900 §0obsogdgdol dgmoegabgds.

" LogOHmsdmemolem  doBbgbol  Jglobgd  sGBYOMO  0bgMOTs3000l  BM3M3gds  ©s  dolo
59853905, §oMmBmgdol  mEmYsboBsEools @S BoMM30L  MYMMOMWO s 3M9JGHOIWO

Bog0mMbgdOL 95839IJBHMM© 35TY39¢)%s

" bs  BEMIEIL  LsgMMsdmMobm  doBbglldo  dmddgo  3M33560900L  Loddosbmdols
3309308 390mEgdl s 2osBbgll B30BbgLOL  gob305MGOOL  3OIMBYTYOOL  A5FY39GOL
wbs®o, 53 BoBbom ToM»30L  9R9gIGHMIOO  FJMEIOOLS s  IMPIWGOOL  godmyqbgdol
d9L5dGI MBS

" bYgMMMMOLM B0BbYLOL LBGBGOHMTo 06RMMT5300L Fosboobgdols s dolo Tggagdols
399myg9gbgdol bsmo;

" bYgMMsdMOOLm  dHBMPdOL  bgadgbGHoool  MBs®o s  Fsmo  FglodeErgdEMmdgdOl
2990mg9gbgds 30Bbglol gob30m5Mgd0LIMZOL;

" bYgOMTMOOLM BOBBYLOL IMATO TOPIIMWO MINOOMWO S 3M5JGH0ZMEo  (3mEbol
3990yg9gbgds LbdgEbogH™M s 39WRMYOME 15Jd0sbMdST0.
GOoBIoLs QS d51306demdOL 0969% 39630l 3Mb396GHMs300m d0BbgLoL
5030b0LEGHMOMYIOL MIEGHMMIS Mbs oEmEIL:

e HOO0BIoLS s FL30BIMBOL 33¢0930L MYIGPRO s FYNMEYBO;



e HMMHoDHBIoL bseoLbosbo Bfjogwrgdol IgommEMmEm0s;

e HMMHoLEGHWMWOo IBOTBMEIGdOL sEYOWgdol dgbgxdbEO.



bosomd@mOm  30my®msdsby  domgdol  obsdo®mmdgdo:  dobbglol  sdobobiBMotmgdols
LoMJBHMOM  3OMYMT5BY  BsMoEbzol  AbmMzgro b  93059MmB0gdEIL  LagHomm
1ob039MLoEgEH™  Hobs3oMHMdYOL, s36Mm39, 03569 X535b0830¢0L  LobgEmdol mdowolols
Lobgerdfogm <60396L0G9GOL 930bm3do3z0bs Qo 00Bbgliols 393N GHYEBHOL
OJBHMOMBGHMOOLs @5 LOEOLIOESE0M  LsdFML IO gdol  Immbmgbgdl  (0lvy
535009300 LsdFmlb 2009 ol 4 dsobol oagbowgds  215). sl bs  oohbgls
3o20LEGHMOL  53509d0M0  bsMobbo 96 FLb  GombsdMGOMo  gPmLsggbm@osbo
UHo3ego0ol  ©o3wmdo.  Lalwy®mggeros  FogoLBH®MOL  5350gdoMo  bsMolbo  d0BbgLol
503060LGHMmoMIO0L 56 93mbmBogol  dg3bogMgdgdol Bgdoldoge L3gE0swmdsdo. ™obsdIMO
Jm@gdol 9gdmbgglzsdo  MB30MoGHgLmds  d0gboFgdsm  Lodggboghm  3mbxygMgbirogddo
dmbsfoemg s LEBOZIMPIMIMOL  Mb03gMLOGHYBHIOT0  LBHO0MYDIROZWO,  5xMGMN3Y,
00BbgloL  5E0boLGHMmOMGOOL  LEgMmdo  BsdMTom  godmEoEgdol  dgmby  30MM369dgdL
(G9L505800  M3MYTgbGHE0s Lbgs  LodMmgdmsb ghms by ogml  FoMdmygbowo).
36O505Bg  BdMJOOL  MBEgds 59300 OMMOE  d0doboMmyg, oLy  AdLwo  Fargdol
3520LEGHGGHMMOLS s JOMNLOGIOMO0sbo 1fogegdol  3OLEITMNSZMYOMEGOL. BomJEHMEOM
30MmaM535Dg  BsdsMGOOL  ALMZgo  LolvyMm39w0s  BEMdEIL  3m330BHYHDY  Bdomdol
wBo6-B39390L, 9939 9930WgdI0s Vb gbol (0baErolwEOL, ggMdsbmeols, RMIbymEol)
30©bs B2 mbgbg. 0md@m®msbGHmdol 3960@o@o 4500l 2obod@gdst 93mbmdogols o
00Bbglol B3 EIGHOL LoEOLYMEHIEOM LsdFML Jogh sYgbowo 3mdolools §obsdy.
Lobiogenm 3ma3mbgbEo

LoMd@GHMOH™  3OMmM530L  LBEAMMIGHMOOL  F9gbolol  gom35wolHobgdwos  Jbmgoml
0999396  mbogzgMLoGgEgddo  doBbILOL  5EIObOLEHMOMIBOL  MJGHMEMOL  IMIBsEIOOL
139308035, 93639 0l 2oTMEEOYds, O3 YMM3Es 03. X93560d30ol  Lobgermdols
d0olol  Lobgedfoxzm  mboggmlo@g@ol  s30MBEGHIOMb s  Lsdgsgbogdm  bsGolbol
0590909056 3dmdsmdob 36Mm39Ldo. 31939, 390035¢0lfobgdyeos Logeom
LomboggMboGyG™ IMmbM3bgd0  (LoMd@MMM  3MMAMT9d0L  HoMdm®aqbol 0bLEMmYIJi30s,
0bg3m®3s300  LoMmdBHMmOM  3OHMYMm53gdol  dglobgd) s mbvy 93mbmdozols s d0BbgLoL
339379 GHIBHOL MGHMMBEGHWOOLs s LoEolgMESEoM LsdFML ©IdME9ds.

Dommopabowo  Lsmd@mOm 3MmmaMsdom d0Bbglol  s@TobolBMmoMmgdol  L3gE0sMdO’
©MJGMOoL  IndIbsgdol bmMIsEGHomwo 3ss 3 fgwos  (BodboToymo  bobaMderogzmds



d90degds 0ogmb 5 §gero). mdGHm®ol 935090809900 bs®olbol dobomgds® ©™JEH™®MbEHIs
"bs o9gMmzml 180 3M90E0. 9d9sb Lolfogerm 3md3mbgbGHo Fgoagbl 3M9oGEHgdoL
LogmM MH5MmEgbmdol 1/3 (60 30M900@E0), beaenm 2/3 (120 3090030) Jodmds 33eg3s0L.
Lobifogerm 3m33mbgbEHo  4eolbdmdl doMomso dgabogMmeo »bs@gdols gob3005MgdsLs,
d0%Bbgliol 5030boLEBHMOMYdOL bgzgO™do 300900 3Mbob 39003539090,
AobLRIO0MGIS00  bsMgOOL  ob3005MgdsL,  Logergdols  msbsdgdmgzgg  dgommgdol
A9LPogamsl o MIBHMOBEHOL  BserIN3oL  Lobogerm  3OmEqldo. 0ao byl figmdl
©OJBHMOMBAHL  LoolgdEsgom  BsdMmdol  sfgMmsdo,  sdBoEIdL Aol dMTszs0
3905302000 s Lsdg3b0gM M 1odd0sbMdOLIMZ0L.

Bolifogem 90s:

5) ©MJBHMOBEHOL 3meErm 33030

@MJGHMOMBEGHMOsdo  Lfogeol  sm30wgdgeo  Boffowos  @md@™mEmsbEol  3mermdzondo.
3Mmmgd303bg  gobobogds  Looligh@ogom  33¢930L  899a900.  sbgmo  gobbogngs
d9L5dGIMBSL  0dEgzs  FJMZOYgMMGMds  499homb  MmJBHMMBEGHOL  obYMEHIE0BY
999domdol  3MMmEgLL. 3mmdzondby  bpgds ©mdGHmMbGHol  dogh  doBbgliol
530boLGHMOMgdoL  LBEBGOHMTo  BoBHIMGIMWO 33930l F99agd0lL 309D 9bE 30,
900(93990L5 s 3MMDBEGIGOOL gobbogs JsmgEEMSbY.

Lsbfogerm 3md3mbgb@ol LEGMvyd@meMs:

©MJAHMOMBGHTs  BHogeol s 3330l 3Mm3gbdo Mbs osaMM3mL  5600b53wgd 180

369003H0.  ©MJGHMOH06GHMMsd0  Lobfogwrm  3md3mbgbBo  Fgopqbl 60 3M9odU,
565MBgbo 120 3M90FGH0 9mdMds 33¢935L.

3MOMYMd0L  LEHOWIEGHMS:  LEAIGHMLO 36900¢@. M5—0
QoLObYEgdS

UHo3egd0l 39b53gM™m3g 135 IOMEOM 5 360900@0
9900900

36MHMRLMOOL 1535 YOI M 15 3609030

SLboLEgbE ™S



33%930L JgmmEgdo B35 Id ™ 5 3®9oBH0

MJBHMOBEGHL I UBogoergdrgenm 5 369000
303309990

©MgBHMM563 0L IT 15350 9dmE™ 5 3090030
3Mm3304900

MJBHMOBEGHL I Loz EgdMM 5 3690000
303309990

39(36096M9d0L d9bgxdgbBHo  sMbgz0m0 5 3090030
LomboggMLoEGYBH™ 5MB930000 10 309030
Lolifogem 39MLYdo

»3bmgmols 5MBg3000 10 3090@0

5309Q0AIOV >l

LoOBFobsMEGd ™

fjgbgdErgdsdo

dmbdgbogo Lolifogeom

3996bo

5350093060 g6 5MB930000 5 3690030

2. Program Name - Tourism and Hospitality Management

Degree Offered - Ph.D. in Tourism and Hospitality Management

Program Leader - Prof. Maya Margvelashvili

Iv. Javakhishvili Thilisi State University, Faculty of Business and Economics, Head of Tourism
Department, 1117 Classroom Office Building X, 2, University Street, Thilisi 0179, Georgia

Phone/Fax: (995 32) 30-35-11, E-mail: tourism@tsu.ge, Website: www.economics.tsu.ge

Work Experience

2009-onwards - Professor, Head of Tourism Department, Faculty of Economics and Business;


mailto:tourism@tsu.ge
http://www.economics.tsu.ge/

2006-2009

2003-2006

2001-2003

2000-2004

1996-2000

Education

Doctor 2002

M.Sc. 1999

B.Sc. 1999

M.Sc. 1986

B.Sc. 1984

Thilisi State University (Thbilisi, Georgia).

- Associate Professor, Head of Tourism Department, Faculty of Economics and
Business, Thilisi State University.

- Docent (Associate Professor), Faculty of Commerce and Marketing,
Thilisi State University.

- Teacher, Faculty of Commerce and Marketing, Thilisi State University.

- Deputy Chairman, State Department of Tourism and Resorts of Georgia
(Thilisi, Georgia).

- Managing Director, Travel Agency “Condor Ltd” (Thilisi, Georgia).

Iv. Javakhishvili Thilisi State University (Tbilisi, Georgia), Department of
Commerce and Marketing, Specialty: Economics (Marketing). Dissertation
Title: Tourism Development Strategic Marketing in Georgia.

International School of Tourism Sciences (Rome, Italy), Specialty:

Tourism (Planning, Marketing, Management).

International Institute “Thilisi” (Thilisi, Georgia), Specialty: Finances and
Credits.

State Pedagogic Institute (Thilisi, Georgia), Specialty: Teacher of Music and
Singing.

State Pedagogic Institute (Thbilisi, Georgia), Specialty: Methodist of Aesthetics.

Graduate and Undergraduate Courses taught (5 ECTS each):



Tourism Economics, Tourism Development Theory and Policy, Human Resource Management in
Tourism, Tourism Development Strategies, Tour Operator and Tour Agency Management, Destination
Development and Marketing, Sustainable Tourism Development, Tourism Policy, Multynational
Espects of Tourism Development, Introduction to Hospitality Management, International Tourism,
Eco-Tourism, Tourism Planing and Development, Economic, Social and Cultural Aspects of Tourism; For
Erasmus Mundus Student Exchange Program (Lots 5 and 6): Local Tourism Development (in English),

Alternative Tourism (in English), Tourism Management (in English).
Graduate Student Advisement: Served as research advisor for forty MBA and three Ph.D. students.
Grants and Contracts:
2009 - Adviser of the Minister of Economic Development of Georgia.
2006 - “The City of Sighnaghi Park and Recreation Development Concept and Business-Plan”,
Grant by Deutsche Gesellshaft fur Technische Zusammenarbeit (GTZ) GmbH.
2001 - “Georgian Tourism Development Strategic Plan”, Grant by TACIS for the National
Tourism Association of Georgia.

Elected Leadership Positions and Membership
2006-onwards - TSU, Faculty of Economics and Business, Academic Council (Member).
2006-onwards - TSU, Faculty of Economics and Business, Dissertation Board (Member).

2002-onwards - UN WTO Practicum Alumni Association, Madrid, Spain (Member).

2000-2004 - Master of Tourism Sciences Association, Rome, Italy (Member).
1998-2004 - National Tourism Association of Georgia, Thilisi, Georgia (Vice President).
Honors/Awards

e Diploma for the WTO Practicum completion on “Tourism Policy and Strategy” by The World

Tourism Organization (Madrid, Spain), 2002.

e Honorary Certificate "For the Important Contribution to the Development of Tourism" by
the State Department of Tourism and Resorts of Georgia (Tbilisi, Georgia), 2008.

Publications and Papers - 19 research papers and one textbook.
Other Practice and Training

2004 - Workshop of the UN WTO and Ministry of Industry, Tourism and Commerce of Spain,



“Tourism Policy and Destination Management” (Madrid, Spain).
2003 - UN WTO Workshop “Global Tendencies and Best Practices” (Thilisi, Georgia).
2003 - Training Course in Bogazici University (Istanbul, Turkey), “Destination Promotion and

Marketing Strategies”.

2003 - Seminar of TICA and Ministry of Culture and Tourism of Turkey, “Marketing and
Promotion Strategies” (Istanbul, Turkey).

2002 - Practucum, UNWTO, “Tourism Policy and Strategy” (Madrid, Spain).

2001 - Training SABIT Program “Business Management for Women — Travel and Tourism”,
US Department of Commerce (Washington, USA).

2001 - The GEM Group LTD, Workshop “Travel and Tourism” (Charleston, USA).

Program Analogues:

e Purdue University /USA/ — www.cfs.purdue.edu/HTM/graduate/phd degree.html

e University of lllinois /USA/ - http://rst.illinois.edu/grad/phd.htm

e Cornell University /USA/ - www.hotelschool.cornell.edu/academics/msphd.html

Program Description:
Purpose of the Program and Objectives - The purpose of the Doctoral Program in Tourism and
Hospitality Management is to prepare candidates for academic careers in Hospitality and
Tourism. The program is designed with a focus on the development of strong research skills
enabling graduates to conduct and publish independent, original scholarly research with
competence and confidence at the top hospitality and tourism programs in Georgia and
abroad. The program will also provide candidates the necessary content knowledge (in
management and related business functional areas) to excel in university teaching in their
areas of interest. The Tourism Department is one of six departments within the TSU Faculty of
Business and Economics, and as such is a uniquely competitive, rigorous program for studying
the tourism and hospitality management. The primary focus of doctoral candidates is on
making scholarly contributions to the discipline. It is a three year program (180 ECTS) and

requires a full time effort in residence. The curriculum, has been specifically designed to enable


http://www.gwu.edu/

doctoral students to receive a balanced Program that considers the management of tourism
and hospitality taught by subject specialists at both strategic and local levels. Program consists
from two parties: taught (60 ECTS) and research (120 ECTS) components. Candidates also serve

as Teaching Assistants during a portion of the program (15 ECTS).

Outcome — Ph.D. degree in Tourism and Hospitality Management will be granted to candidates
who gain fundamental knowledge, skills and complete dissertation with originality in problem
solving, clear conclusions and defend them with appropreate knowledge and logical
deductions. The skills areas students will develop during the taught courses of the Program
include: Tourism and Hospitality Research Topics and Methods; Methodology for Quality in
Tourism Education; Tourism, Creativity and Development; Tourism Destination Management;
TSU Elective Courses, or Taught Courses in Foreign Accredited Universities. These skills are
built upon and developed through the course structure so that by the time the taught
elements of the Program are completed students are well equipped to take on the challenge of
a tourism and/or hospitality based dissertation. Upon Program completion they will became a
leaders of tourism and hospitality field, who are able to analyze critically ideas, responsibly
transform and distribute them through publications, teaching and implement in practice. They
will be able to accomplish three main aspects of knowledge and skills: knowledge and skills

generation, conservation and transformation.

Employment Opportunities — Doctoral students who granted with Ph.D. degree from the Program
would be prepared for highest positions in the public and private sectors of tourism and hospitality

field, including top managerial positions, researcher positions and lecturing.

Entry Requirements

Ph.D. in Hospitality and Tourism Management recruits the most highly qualified candidates who offer
the strongest potential for scholarly research. Admission standards are consistent with the other
Doctoral programs of the Faculty of Business and Economics. All candidates are expected to be

graduates of accredited business, management, hospitality and/or tourism or related programs.



Applicants will be evaluated on such criteria as academic coursework and background, English
Language knowledge (B2), letters of reference and professional experience. Based on the review of all

application materials, candidates may be required to take additional coursework.

Teaching Format

e Seminar

e Colloquium

Detailed Program Structure - Ph.D. in Tourism and Hospitality Management

Program Schedule

# Years I [ i
1 | Taught Courses +

2 | Colloquiums + + +
3 | Thesis Defense +

Program Courses

# Courses Status ECTS
1 | Research Methods Core 5
2 | Modern Teaching Methods Core 5
3 | Tourism, Creativity and Development Elective 5
4 | Tourism Destination Management Elective 5
5 Doctoral Colloquiums I, Il and 111 Core 15




6 | Teaching Assistance Core 15

7 | TSU Elective Courses Elective 10

8 | Taught Courses in Foreign Accredited Elective 10
Universities

9 Total 60

Doctoral Colloquiums

Doctoral Colloquiums are important segment of the Program. At colloquiums Ph.D. student is presenting
research results, achievements and problems on each level. Colloquiums are giving opportunity to

monitor research progress. This progress are reviewed and discussed by the Faculty.

Research Component

Dissertation thesis theme will be selected by Doctoral student together with Program leader.

The Thesis has to demonstrate students’ ability to set up and to carry out a scientific research
project in a self-responsible and independent manner. This includes:

° to provide an adequate delineation and definition of research topic,

° to build a sound theoretical framework for orientation of the research,

° to collect data in a systematic and verifiable manner,

° to analyze the data critically and correctly,

. to present the results in a comprehensible manner,

° to draw sound conclusions based on a comprehensive discussion of the results, and

. to show the potential contribution of research to the process of theoretical reconstruction of the

topic.

Conditions Scientific Research — For the conducting of Doctoral Program research component students will
be provided with free access to IST and Tourism Department Libraries, with connected to Internet

computers for searching required bibliography and information.



Taking in account Tourism Department existing physical and human resources it’s possibale to admit 3

Ph.D. students simultaneously.

3. Program Name - Marketing

Degree Offered - PhD in Marketing ( 3563980630l ©mJ§mc0)

Program leader : Charita Jashi — associate professor at the Faculty of Economic and Business, Iv.
Javakhishvili Thilisi State University.

Curriculum Vita

Charita Jashi

Personal ) . o )
Information E-mail: charita@access.sanet.ge ; charitajashi@hotmail.com
Tel: 99532 23 36 38
Address: 19 kekelidze,
Thilisi, Georgia
Summary e Internationally expert, researcher
e Professional with strong communication skills, academic and development
programs background
e Flexible, easily adapted and time conscious person, aiming to increase and
share knowledge, skills and experience on continuous basis
N Director of Caucasus Development Group
Additional o _ )
Experience Founder and Head Association of Economic Education

Founder of Association "Gender of Social-Economic Development

) Thilisi State University, faculty of Foreign languages and literature English,
Education Thilisi State University Faculty of Economic, Georgia
Post-graduate Moscow Institute of Economic and Law, Russia
Degree: Ph.D. in Economic

) Georgian native, Russian fluent. English fluent.
Language skills


mailto:charita@access.sanet.ge
mailto:charitajashi@hotmail.com

Computer Skills

Hobbies:
References:

Experience

Microsoft Windows XP/Vista;
Microsoft Office (MS Word, MS Excel, MS Power Point) ,

Literature, music,
Excellent personal and professional references will be provided on request.

2006 up to now — associate professor of Thilisi State University Economy and
Business faculty, leading a number of courses on Marketing: Marketing Principles,
Social Marketing, B2B Marketing, Advertising and Stimulation

2000-up to now director of Economic Education Programs in Georgia NCEE
/National Economic Council of Education USA/

2005-2009 consultant of project of UNDP ™" Gender and Politics in the South
Caucasus’™ on gender economic.

2007 -2008 coordinator of Women Global Fund project Encourage of Women
Participation in Small Business

2005 -2006 coordinator of UNIFEM project Strengthening Women's Economic
Rights in Regions of Georgia

2003-2007 coordinator of OSCE/ODIHR project “~“Supporting Women's Economic
Opportunities in the Regions of Georgia;

2003-2004 member of editorial board of PRSP in Georgia , UNDP

1997-2002 national coordinator of UNDP projects = Women in Development™ and
“"Gender in Development’

1998-General Director of Foundation “"Democracy and Revival ““Georgia

2010 expert Gender and Macro-Economics, Henrich Boll Foundation
2010 expert Free Trade Agreement with European , Gender Aspects, WIDE
2010 consultation on gender, Human Development Report, UNDP

2009 expert , Comments on Draft Action Plan of EBRD on Gender Equality,
Women Entrepreneurship Promotion , Great Britain, London;

2008 expert, Gender Aspect of Labour Migration, research paper, IAFEE , USA

2006-2008 expert, Gender Aspect of Social Policy in Georgia, Ministry of Health,
Labour and Social Affairs of Georgia;

2005- expert, Development of Small Business in Georgia, research, WINROCK,

2005-2009 member of gender expert panel of OSCE/ODIHR / South Caucasus,
Central Asia/

2005 expert, Assessment of Women Entrepreneurship, Azerbaijan , OSCE/ODIR



Consultancy
expertise

Affiliation

2007 expert, Gender and Poverty in South Caucasus , research papers , UNECE

consultant

Member of International Association Feminist Economic /IAEFE/ Member of
Network ““Future of Social Marketing™™ Global Organization of Social Marketing

Member of Women European Network WIDE

=

10.

11.

12.
13.

14.
15.
16.
17.

18.
19.

20.

Theoretical and Practical Aspects of Social Marketing. TSU, Thilisi, 2009
Social Marketing Guarantee of Achievement, Economic, Georgian
International Magazine,3, Thilisi, 2008 ;

Gender Dimensions of Financial Policy of Georgia , UNDP, SIDA, Thilisi, /
in Georgian, English/2009;

Economic, manual for secondary school, /group of authors/ Georgia
Trace of Socio-Economic Policy in Georgia , materials of HESP international
conference /in englidh/ Thilisi, 2008.

New Approaches to Marketing and Tendencies for the Development of
Consumer Market in Georgia, Economic - International magazine Economic
2007, 11, Thilisi /in English/;

Report on the Sociological Study — Gender Analysis of Self-government
Unit’s Budgets, UNDP, 2007, /in English/

Marketing, manual 2005, Thilisi ,TSU, / in Georgian /

Development of Women Entrepreneurship/ Georgian Case/ UNECE,
Geneva 2005/in English/ ;

Gender Economic Issues The Case of Georgia, UNDP, SIDA, / in
English/Thilisi, 2005 ;

Gender Sensitive Monitoring of State Programs for Social Protection and
Employment of the Unemployed Population 2005, Thilisi/in English/;
Gender Budget-for Social Equality , Tbilisi, UNDP, SIDA,2007;/in Georgian/
Impacts of Privatization and Trade Liberalization , Journal for economic and
political research, Belgrade/in English/ 2005;

Marketing For Industrial Goods, Thilisi 2002

Gender Identity of Marketing, Thilisi, /in English/2006

Development of Women Entrepreneurship - the Case of Georgia, UNECE
/in English/2004, Geneva, Switzerland

Globalization and Gender Equality in Georgia Macro-Economics”, 2001,
Series No. 2 Thilisi, Georgia

Marketing Manual for Small Entrepreneurship ,2000, Thilisi, Georgia
Women in the Labour Market, “Women in Poverty” — articles in publication
“Transition, Privatization and Women” - 2002, Belgrade

The Function of Marketing and Georgian Reality, Macro-economics:2001,
Series, 1 Thilisi, Georgia


http://www.parliament.ge/files/670_11253_825407_GenderbudgetSurvey.pdf
http://www.parliament.ge/files/670_11253_825407_GenderbudgetSurvey.pdf

Program Description

Purpose and Objectives:
Preparing high academic and scientific skilled specialists in the marketing direction of business
administration is critically important for Georgia and other post-transitive countries, where market
mechanisms operate under extremely hard, dynamic condition. These countries are still experiencing a
deficit in professionals with modern marketing thinking. Companies can’t implement a profitable marketing
strategy without an in-depth analysis of regional and global business environment. Taking new marketing
approaches into account and applying innovative research methods make it possible to implement a target
customer-oriented marketing strategy. Today as never before it is important not only to study and assess
commercial activity but also effectively manage non-commercial organizations in order to create a socially

oriented product.

This doctoral program reflects significant issues such as the impact of global economic processes on
business development, forecasting a corporate performance and effective marketing strategy in various
sectors of business, analysis of the specifics of consumer and production markets (B2B), creating a brand

capital, identification of various consumer segments and determining behavior models.

A high-level fulfillment of the doctoral program will help address such major issues as market assessment,
opportunities for the development of diverse forms of products and services, effective regulation of

production and service delivery, profitability, distribution system allocation and modeling forms, etc.

In addition to political-legal, economic, technological and social-cultural issues, the doctoral program will
focus on various aspects of social marketing that will facilitate the satisfaction of long-term demands and
creation of a modern system of sustainable business development. Preparing in business administration
highly skilled specialists who have acquired holistic and comprehensive knowledge of modern marketing
science will be able to create a of high scientific value and practical importance by application of marketing

methodology, most modern information and technological resources.
Expected Results

The implementation of the doctoral program will help develop the doctoral candidate’s intellectual and
personal traits and improve analytical study, critical thinking and innovative, creative skills that will directly

help him in the process of marketing management.



Besides, the implementation of an individual doctoral program will help train new scientific personnel in
accordance with modern marketing standards to enable them to conduct scientific and teaching activity in
educational and scientific institutions and provide effective marketing management in companies and

organizations. To prepare PhD candidates for the varied responsibilities of academic and related careers.

Enhancing the professional competence of a doctoral candidate to enable him to perform the following

acts:

e Development of the skill of strict differentiation and the ability to formulate specific strategies with

regard to different offers of products and services in a severe competitive environment;

e Facilitating the development of a positive image of business and conducting a socially-focused

business, predicting a hypothetic development of a company and giving specific assessments;

e Based on marketing modeling, it will be possible to formulate recommendations towards improving

the competitiveness and effectiveness of companies and organizations.

Program Structure

The program is individual. In coordination with the program supervisor, the doctoral candidate chooses a
desired program consisting of learning and scientific research components. The learning component
includes the program developed according to doctoral curricula that is determined by the Marketing
Department. The doctoral candidate will also take part in the learning process at the Chair. The research

component comprises the fulfillment of scientific publications, workshops and a PhD

The doctoral candidate is required to select the relevant references and take their critical analysis and
overview, and seek modern material by using modern marketing methods. Seeking PhD materials and
fulfilling the PhD require integration of the issues of interdisciplinary scientists, econometrics, statistics,
social psychology and sociology, which are topical with regard to the PhD. Through a combination of
discipline and field-based methods, the curriculum enables students to master concepts and research skills
directly relevant to business problems. . The doctoral candidate is required to twice present the studies and

publish the proceedings in referable magazines before defending the PhD.

Name Status ECTS

Modern methods of teaching Mandatory 5 credits

Professor Assistant Mandatory 15 credits




Research methods Mandatory 5 credits
Colloquium 1 Mandatory 5 credits
Colloquium 2 Mandatory 5 credits
Colloquium 3 Mandatory 5 credits
Science Management Mandatory 5 credits
University Teaching Course Elective 5 credits
Learning course in Foreign Elective 10credits
Accredited University

Write Elective 10credits

Sample Dissertation Topics:

Study of consumer attitudes to foreign and local brands;

Role of social advertising in the formation of a positive image of a company;

Production and service market development issues and perspectives;

Prospects of international trade with Europe and consumer protection instruments in Georgia;
Psychographic models of foreign product perception, consumer behavior;

Impact of Georgian business environment on the development of new products;

Analysis of pharmaceutical and insurance market and aspects of competition;

Analysis of the effectiveness of integrated marketing communications on Georgian consumer
market;

Role of new technologies in the development of marketing studies, challenges and
perspectives

The role of segmentation of consumer in mobile communication markets and different ;
Agrarian business development prospects within the context of social marketing;
Role of public relations in the promotion of new products in a perfume network;

The influence of culture on contemporary consumer behaviour, and identifying marketing
opportunities that an understanding of cross-cultural differences

Research Component

The doctoral program in marketing brings the PhD student to the leading edge of knowledge in the

field. Rigorous course and research activities provide the student with an in-depth understanding of

the theoretical, conceptual, managerial and methodological foundations of marketing.



To provide a comprehensive knowledge of marketing concepts and practices to support
research interests.
To develop advanced competencies and methodological skills for conducting quality research,

directing research of others, and communicating research findings through teaching and writing.

Preliminary Requirement

To be eligible for the individual doctoral program, the applicant must meet the preliminary requirements
set for doctoral candidates in Ivane Javakhishvili State University of Thilisi, the requirements under the
Regulation of the Dissertation Board of the Faculty of Economics and Business /TSU Academic Council

Resolution N215, 4 May 2009/

Human and technical recourses of Marketing Department allow to admit 3 PhD simultaneously.



